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Abstract:
India is a developing country; the needs of meeting 
health care demands is a challenge that India is current-
ly facing. Healthcare is a social responsibility, that every 
country must take consideration in their political agenda, 
give economical priority during budget allocation. Some 
of the innovative models are: PPP model: Public private 
partnership is one of the health care delivery models in 
which we can offer health care to the rural public. There 
are three categories of partnership in this model. Firstly, 
Infrastructure model, Secondly Clinical model and third 
version is integrated model, in which both infrastructure 
and clinical care can be taken care by private hospitals.
Hub and Spoke design: In this model, one hub can have 
several spoke centers that caters the needs of the rural 
population. Through this model, the tertiary private hos-
pitals can provide service to the rural areas, where acces-
sibility, availability and affordability becomes a challenge.
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